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Like a lot of dads, my life revolved around my family and my work. But a few
years ago, at over 50, | decided to try something new, motorcycle racing.
What started as a simple weekend hobby, just a way to challenge myself,
quickly turned into something | truly loved.

That initial spark lit a fire. | poured every bit of myself into learning the sport.
In just three years, | went from a weekend trackday amateur to a professional
racer, earning victories at club levels and now competing in MotoAmerica.
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For me, this isn't just about racing. It's about showing people, especially A
anyone who thinks their best days are behind them that it is never too late \ %
to find your passion and pursue it with everything you've got. | want to be a
voice for chasing that dream at any age.

Off the track, I'm still that same proud father to two amazing daughters...

Just now with a bit more horsepower! ~ {»._.»i;}\:; 7 e
“It is never too late to . R |
find your passion”
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Here are some of the achievements that highlight
my progression and dedication to the sport:
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 MotoAmerica (Pro Level): 17th out of 32 at Laguna Seca

« CVMA (Expert): Various 1st, 2nd, and 3rd podium finishes

» CVMA 2024 Sportsman of the Year

* CRA (Expert): Various 1st, 2nd, and 3rd place finishes

« AHRMA (Pro): Various 1st, 2nd, and 3rd place inishes

« ASMA: 3rd with several top finishes

 USBA (Expert): Light weight Campion, Superstock 3rd
Various 1st, 2nd, and 3rd place finishes

These accomplishments demonstrate not just passion,
but a proven ability to compete and succeed at various
levels of motorcycle racing.
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ifﬁ seansktm690 &2 | like his sense of humour
-

| made my professional debut with MotoAmerica at the
Daytona. The weekend became unforgettable and went
viral for reasons | never expected.

During a qualifying session, | suffered a dramatic crash
with just two minutes left on the clock. The incident left me
with two broken arms a devastating blow for any rider.

A

MotoAmerica shared my lighthearted and honest
Instagram post about the experience. The response from
the racing community and fans was incredible. Fans
connected instantly, not with the crash, but with my
positive outlook and refusal to let a setback define my
journey. | was just being myself, but my story reached a
huge audience and seemed to resonate with people. It
showed me how much "heart" matters in this sport.

This is the resilience and authenticity | bring to my racing
and my partners. MA Article
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Daniel Griffis
Great attitude. You could have

@ motoamerica &

whined about this wreck, you're a

true Sport!
, , Fast recovery, carry on.
@Himynemesis 5 day:
Love that spirit!!! 5d  Like Reply
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¢ thewhitefunker Nots not the kind of attitude herron had

> hahahaha. Love this guy

@bigchenzo83 5 days age

These men get my utmost respect!
[I:“f ";D Reply

gkrazyc 34w

W7 That was a gnarly ride, your
airsuit did its job!! Happier to see
you in good spirits.

4 likes Reply

Bradley Drake
That sucks just happy to see a

man keep his spirits and keep
moving *

Like

@+ XPc@®

Over 2.5 million views
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$dIHSHDODS NOdS



https://www.instagram.com/p/DHEtaDmvFQW/
https://www.motoamerica.com/duly-noted-daytona-international-speedway-2025/
https://www.instagram.com/p/DHEtaDmvFQW/

GENE FRERICHS

J05

My story is one that connects
with people and your
partnership aligns your
brand with this narrative on
the biggest stage in North
America, MotoAmerica.
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MOTOANMERICA

MotoAmerica is the premier professional motorcycle racing
series in the U.S. It's the "Big League," and it's where your
brand gets seen by a massive and loyal audience.

« NATIONAL TELEVISION: MotoAmerica events reach millions of
fans through national television coverage on networks like FOX
Sports.

« POWERFUL DIGITAL REACH: The series has a huge online
following, with live streams and highlights shared across YouTube
and Facebook.

 LOYAL FANBASE: Motorsports fans are famously loyal to the
brands that support their sport. They are a diverse, engaged
demographic that values authenticity.

« ON-SITE EXPOSURE: Thousands of fans attend each race
weekend, walking the paddock, engaging with riders, and seeing
your brand up close at iconic tracks like Daytona and Laguna Seca.

This is your chance to attach your brand to an inspiring story on
a national stage.
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[HEREALITY OF RACING

Racing at a professional level is a huge financial commitment. Your support isn't just a logo on a bike.
It's what covers the real, tangible costs of being on the track. | believe in 100% transparency, so here is
a real-world breakdown of what it costs for my team for a single MotoAmerica race weekend.

MOTO AMERICA RACE SINGLE CLUB RACING WEEKEND

Crew Chief (3 days): $1,500 Race Entry Fee: $350 Race fees / Track Fee: $1,000
Mechanics (2 @ 3 days): $1,500  Garage Fee: $750 Crew Fee: $500
Team Lodging (AirBnb): $3,000 Media Person (Content): $1,200 Race Fuel: $600

l ~0od: $600 Race Fuel: $600 Gas $300

) Flights: $1,300 Race Tires (minimum): $2,000 Race Tires (minimum): $1,000
Rental Cars: $600 Misc. Parts/Branding: $3,000 Food: $300

Team Credentials: $600 TOTAL PER RACE: $17,000 TOTAL : $3,700

This doesn't include the cost of the bike itself or the many training days (at ~$2,250 each) needed to
stay competitive. Your partnership directly covers these essential costs and keeps me in the fight.
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Level 1: Major Season Partner
Level 2: Paddock Partner

_evel 3: Associate Partner

_evel 4: Team Supporter
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T MARCH 5-7

2: APRIL17-19

J: MAY 15-17

4: MAY 29-31

Q- JULY 31-AUG 2

6: AUG 14-16

I: SEPT25-27

PER MOTO
AMERIGA RAGE
You become the Title Partner for a full Moto America race weekend. Your brand is the team
for that event. This package covers all my major costs for that single weekend.
Road America Mid-Ohio Sports Car Course

Elkhart Lake, Wisconsin

MAY 29-31

Lexington, Ohio

) International Speed
aytona International Speedway $17.000 JULY 31-AUG 2

Daytona, Florida

Michelin Raceway Road Atlanta $12.000

Braselton, Georgia Wi New Jersey Motorsports Park
Millville, New Jersey
Barber Motorsports Park $12.000 SEPT 25-27
Birmingham, Alabama ’
OH o Virginia International Raceway
Road America Altos, Vargania
Elkhart Lake, Wisconsin $12,000 VA AUG 14-16
— Barber Motorsports Park
Mid-Ohio Sports Car Course $12.000 3 ) Birmingham, Alabama

Lexington, Ohio MAY 15-17

AL GA
Virginia International Raceway $12.000 Michelin Raceway Road Atlanta
Alton, Virginia ’ Braselton, Georgia

APRIL 17-19
New Jersey Motorsports Park F'\G)D | e e
ternat
Millville, New Jersey $12,000 D:’yﬁ::ansﬁgzna lonal speedway

MARCH 5-7
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RACESUIT
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All about your brand. Exclusive, One-race package $12,000-$17,000

UAGE WEEKEND T1TLE PARTNGR | VALD:

o "Title" Naming for the race weekend (e.g., Victory Racing, powered by
Your Brand, at Daytona”)

e Primary logo placement on the motorcycle, race suit, and helmet
After MA race weekend, a smaller logo will be on all for a full season
* Primary large logo and graphic will be on our website, crew uniforms,

GENE FRERICHS

ms;;:;;;m;*" jacket, hat, table cover and grid umbrella
> | e Crew uniform, hat, umbrella and jacket at request
5 . 1300s7 //’ _g_‘jf"* e Free give-away stickers with your brand logo at Moto America
4 1Y Y I : ) : g ;
= J | = e Multiple, dedicated social media posts before, during, and after your
i MOTO AMERICA RAC sponsored race, managed by our social manager

GENE FRERICHS

e Create custom User-Generated Content (UGC) for you to use on your
brand's social media channels at request

e High-Quality Content of photos and video clips for you to use
« A"Thank You" mention in any MotoAmerica interviews and media
e VIP Paddock Passes for you and your guests at your sponsored race

VIP PRADDOCK
GREET & MEET @‘
O SOCIAL MEDIR

STICKER ¢

Q

800ST

We are open to any requests or ideas. We can make it work!
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otAaUN-LONG PARINER:

These packages are for businesses that want to build a partnership with
me and have their brand represented for the entire race season.

1: MAJOR SEASON PARTNER ($10,000) PRODUCT & SERVICE PARTNERS (In-Kind)

The highest level of season-long support, offering | A partnership doesn't have to be cash. We have significant

prominent, high-visibility branding at every track we visit. needs for travel, food, bike prep, and equipment. \We will
happily treat your contribution of products or services (like

2: PADDOCK PARTNER ($6,500~) hotel rooms, restaurant gift cards, fuel, parts, or vinyl wrap

A powerful mid-level option that gives you fantastic visibility services) as a full partnership.

on the bike and suit for the full season.

We will work with you to match the value
3: ASSOCIATE PARTNER ($2,500~) of your contribution to the benefits of
This is a fantastic way to get your logo on the bike and be a a cash tier. (e.g., $2,500 in-kind

key part of the team for the full season. value receives all the benefits of
the Associate Season Partner).

4: TEAM SUPPORTER ($500 - $1,000~)
Join the community and support the effort. This new tier is
essential and proves your business believes in this journey.
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1 MAJOR SEASON PARTNER $10,000 2 PADDOCK PARTNER $6,500 3 ASSOCIATE PARTNER $2,500

e Secondary size logos on suits,  Medium size logos on suits, » Small size logos on suits,
helmets, bikes, and trailer(s) helmets, bikes, and trailer(s) helmets, and bikes

» Secondary size logos on arider  Medium size logos on a rider  Small size logos on arider
apparel (crew shirts and/or apparel (crew shirts and/or apparel (crew shirts and/or
tshirts) tshirts) tshirts)

» Monthly social media features » 5 social media feature » 3social media feature

o High-Quality Content: We e Tagged in all social media » Tagged in all social media
provide photos for youtouse on . Teagm t-shirts or hat at request » Team t-shirts
youEsGsdal mediarenangels * Podium and media mention e Podium and media mention

» Tagged in all social media

* Podium and media mention

» Crew uniform and hat at request 4 TEAM SUPPORTER  §500-1,000

o Small size logo on helmet and bike
e Podium and media mention
e A social media feature

 atoN-LONG PARTNERS 1 VALY

SdIHSHUHODS NOd S
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Chuckwalla Valley
Motorcycle Association

LOCATION
Chuckwalla Valley Raceway
(CA)

SCHEDULE
October to April

California Roadrace
Association

LOCATION
Buttonwillow & Willow
Springs-Big Willow (CA)
Podium Club (AZ)

SCHEDULE
January to August

s :

Y
)
UTAHSBA.COM

Utah Superbike
Association

LOCATION
Utah Motorsports Campus
(UT)

SCHEDULE
March to September

ACING SCHEDIE vo-uomee

Beyond the national MotoAmerica rounds, we maintain a rigorous racing and training . K
schedule year-round. This ensures your brand is constantly visible on the bike, the trailer,
and our social media channels across the Western United States.

Training &
Development

LOCATION
Adams Motorsports (CA)
Podium Club (AZ)
Thunderhill Raceway (CA)

ADDITIONAL TRACKS
Nevada, New Mexico,
Northern California,
Washington and more
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When you partner with me, you gain a unigue marketing advantage that no other
rider can offer: a middle-aged racing couple ready to promote your business!

My partner, an accomplished club racer herself, serves as our team’s
communications & social media Manager. Together, we bring a combined

authentic reach of over 20,000 followers across Instagram and other platforms.
She is already a trusted brand ambassador for top industry names like Shoei,
HelmetHouse, Cardo, Sena, Quadlock, The LongRide, Alpinestars, and REVIT.

We have previously produced technical tutorials and bike maintenance content
that performed well. We plan to expand this educational series, seamlessly
integrating your logo and products into videos that provide real value to viewers.

Also, we are ready to create authentic User-Generated Content (UGC) for your
brand, telling a powerful, relatable story that connects with a mature audience at
request.

@i Qeo Q) T
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én,’ Liked by socal_letsride and others
genefrerichs305 When you and your partner have epic
rash photos, youggon't bude them yey make t-shirts

A Daytona to Remember + Racing
Comeback at Laguna Seca[S2
E23]

A Monki Moto Pod

W L

bikermiki
EWinter Drdl 82  vere

: 2 rider thing =, | don‘t want to ..

by ridergregor and others

& 137K - View insights
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1 LUCKY FAN AND 1 GUEST WILL RECEIVE

ALL EXPENSE PAID TRIP
TO ANY MOTOAMERICA

. ROUND OF THEIR CHOICE

Chegk the @GF305 Instagram post or
the Wictory Racing website for more
details ®n how to enter, the giveaway
inner selection/notification.

Entrants are 18 years and older
Restricted to US residents
No purchase necessary

Check the original post and website for the offici Miules and terms &c
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WINNER WILL RECEIVE:

1: All-Expense-Paid Trip
An all-expense-paid trip to a MotoAmerica event of
your choice, covering airfare, rental car, hotel, VIP

credentials, a gas card, and $500 cash.

2: Official Team Gear
A full set of team gear from Victory Racing.

3: Exclusive VIP Access ,_
Full VIP access to Victory Racing, including’'garage/
pit/hotpit access, and opportunities to assist the te
(e.g., removing tire warmers, pit board‘assistanc

4: Complete Media Package

Access to all media created at the eve
photos, social media content).

5: VIP Track Tour

A VIP tour of the track facili
after racing (Friday or

a track walk
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https://www.instagram.com/genefrerichs305
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We understand the importance and value of
creating great relationships with our business
sponsors. All sponsorship programs can be
customized to meet your specific marketing
budget and advertising needs.

Sponsoring us means you're not just getting a
logo on a bike. You're connecting with a story,
one of grit, passion, and good vibes.

We would love to have you in our team!

Thank you for your consideration.

To discuss a partnership, please contact

Gene Frerichs, Victory Racing

(714) 337-5441

©
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mailto:genefrerichs305@gmail.com
https://www.instagram.com/genefrerichs305/?hl=en

